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Founded by Hotelier John McEntee Bowman, The Biltmore Hotel
opened to great fanfare in the fall of October 1st, 1923 at a cost of

just under 9 million dollars, and soon built a reputation as a place to
see and be seen. From the mid-to-late- 1930s, the hotel played host
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to the Academy Awards ceremony -The Oscars.
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The Presidential Suite was favoured by US leaders and gangsters like
Al Capone, and the hotel even served as a speak-easy during the
Prohibition Era. And when the world fell into the deathly grip of
World War Il, The Biltmore serviced men recovering from fighting in
World War Il in a military rest facility on the hotel’s second floor.

The Biltmore was the pivotal starting point of JFK's Presidential
campaign. In addition to Kennedy, the hotel welcomed Presidents

Truman, Roosevelt, Carter, Ford, Reagan, Bush, and Clinton. Even

Nelson Mandela spent some time in the Biltmore in 1990. — =

Many movies have been shot at this amazing location, including .

Oceans Il, Chinatown, The Sting, Ghostbusters, Spider-Man, Rocky Hﬂm", I p‘,m};, ‘. :

IIl, The Italian Job, National Treasure, and Independence Day. The i = bl o

hotel was designated a Los Angeles Historic-Cultural Monument in
1969.

IN'Y



A GLOBAI
POWERHOUSE

INTRODUCTION

' g 515l HOTELS

@

OUR HERITAGE

1150+

" Hotels in operation

GLOBAL
PORTFOLIO

OUR CULTURE

ROOMS

LID
dl P

40,000+

Rooms in operation

UNITED STATES

MEA A DESTINATION
PORTFOLIO FOR EVERYONE

”5@; COUNTRIES

BRAND

ARCHITECTURE

80+

Locations globally

EUROPE

SALES &
DISTRIBUTION

DINING
EXPERIENCE

QQ@ EMPLOYEES

»

11,500+

Employees worldwide

MIDDLE EAST

FLAGSHIP
PROPERTIES

HOTEL BRANDS

f{c?m URBAN

A GLOBAL HOSPITALITY POWERHOUSE XA

il BRANDS

11

Distinct Brands

NEW ZEALAND




|||| MILLENNIUM

HOTELS AND RESORTS

BRAND LUXURY UPPER UPSCALE UPSCALE UPSCALE LIFESTYLE ol 2 s SELECT SERVICE LONG STAY
CATEGORIES MIDDLESCALE LIFESTYLE
MASTERPIECE @
[HE BILT M
i m i
TIMELESS GRAND ML AR T MILLENNIUM
l\/\ | | | F N .\' | U 1\4 ‘ ' EXECUTIVE ADARIMENTS
MSO(TAL
AVANT-GARDE Il STUDIO M
MILLENNIUM
PEAGEE
@pthorne
COMFORTABLE M M Kngsgate
MILLENNIUM R
CENTRAL
i Sy {}*‘Qg o
Gl I {BHp
THE oo 5 Vo bt
COLLECTOR o T

LONDON




THE BILTMOR

“Few brands in history have captured the true essence of
glamour and exuded such star quality as the Biltmore.”

THE BILTMORE HERITAGE

Few brands in history have captured the true essence of =~ More than a luxury hotel, the Biltmore Los Angeles

glamour and exuded such star quality as The Biltmore. became the setting of choice for the presidents,

The Biltmore brand stands as testimony to a glittering statesmen, starlets, millionaires and movie moguls who
past. Its heritage, history and hallmark glamour, as well played out their Hollywood lives against an alluring

as its majestic architecture and design, are what set it backdrop of unique, extravagant, architectural luxury.
apart.

Reinvented, re-imagined and now reborn for the 2 | st century, Biltmore Hotels, Resorts and Residences is a triumph
of timeless charisma and contemporary style, in a seductive fusion of modern technology, state-of-the-art facilities
and ageless attention to individual service. Whether the script calls for pleasure or the rigors of commerce, the new
Biltmore sets the scene sumptuously, effortlessly and memorably.

We invite you to continue writing the history of Biltmore with us.
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Many movies have been shot at this
amazing location, including Oceans
ll, Chinatown, The Sting,
Ghostbusters, Spider-Man, Rocky I,
The Italian Job, National Treasure,
and Independence Day. The hotel

was designated a Los Angeles _— | et i
Historic-Cultural Monument in 1969. 3 il £ i =======/ 4
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JOHN FE KENNEDY FAMOUS MUSIC VIDEOS & TV

Music Vids — Britney Spears, Taylor Swift,
John Legend, Beyoncé, Maroon 5, and
many more.

TV shows — “Mad Men,” “American
Horror Story,” “The Mentalist,” and
“‘Buffy the Vampire Slayer.” It's often used
to portray elegant and luxurious settings
due to its opulent interiors and classic
ambiance.

The Biltmore was the pivotal
starting point of JFK's Presidential
campaign. In addition to Kennedy,
the hotel welcomed Presidents
Truman, Roosevelt, Carter, Ford,
Reagan, Bush, and Clinton. Even
Nelson Mandela spent some time In
the Biltmore in 1990.
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* DELIVERING
QUALITY
PROJEC TS
FOR OVER
10 YEARS

As a premier luxury real estate developer in the UAE, GJ
Properties has established itself as atrusted name in creating
exceptional living spaces in Ajman and the Northern Emirates.
With a decade of experience, we have a strong track record
of delivering quality projects that exceed expectations.
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Ali Ghaleb Jaber, CEO of GJ Properties, said: “Being based in Aiman, | have experienced first
-hand the growth of the emirate. In a short space of time, Aiman is cementing its position as the

emirate to watch, both from an investment point of view and for those looking for a slowet,

more relaxed pace of life, but still remain close to the amenities of Dubai.

P Vision

To create innovative and sustainable spaces that promote happiness
and well-being.

In pursuit of our vision, we are committed to embracing the latest in
construction technologies and minimizing the environmental impact
of our business operations. Our aspiration to create sustainable
spaces that change real estate for the better aims to prioritize
happiness and well-being.

To become one of the most admired real estate companies in the
Middle East region.

We want our brand to become a byword for innovation. We will earn
the trust of our customers by exceeding their expectations. We want
to be known as a company that pushes boundaries in all aspects of
business operations.
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| A global design studio founded by a seasoned industry leader

with an extensive track record spanning over 40 years in
planning, design, design management, and implementation of
a broad spectrum of project types and scales throughout Asia,
Europe, the Middle East, Africa, North America, and
worldwide. This includes a diverse portfolio of Hospitality,
Residential, Office, Retaill, and mixed-use projects with sizes
ranging from over one million square meters and US$1 billion.
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IMMERSIVE
ARCHITEC I UIRS

The astonishing twist feel of Biltmore Sufouh's facade is testament to the unique

form of creative design in Dubai, surely becoming a lofty landmark by early
2025,

A 44-floored vertical twirl of innovation dazzled in beauty from the outside with
residences that will confound owners through generous living spaces from it's
480 exquisite apartments. Created from the inspiration of eclecticism
referencing art deco, Biltmore Sufouh is a representation of Dubai's innovation.

Biltmore Sufouh provides a balanced blend of architectural complexity and
residential comfort with marveled sights to keep eyes in awe.
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UNPARALLELED
LIFESTYLE

Rooted on the true transport stem of Dubai, Sheikh Zayed
Road, Biltmore Sufouh is positioned within the prominent Al
Sufouh First community.

Biltmore Sufouh goes beyond the skyscraper horizon and
captures breathtaking views of the sun-glinted Arabian Gulf,
iconic Burj Al Arab and the Palm Jumeirah.

A well-suited location stretching amongst professional and social
hotspots, such as Dubai Internet City, Dubai Media City,
Knowledge Village, Dubai Marina and the northern coastline.

Biltmoré Sufouh
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Al Sufouh's convenient position makes
it extremely appealing for living and
entertainment with it being close to the
city's active social and cultural spots

CLOSE PROXIMITY:

Internet City Metro Stations
5 2 mins

Dubai Internet and Media City
£ 5 mins

American University of Dubal
£ 5 mins

Dubai International Airport
£ 25 mins

The area provides high-quality lifestyle
with excellent infrastructure of
connectivity to restaurants, schools and
hospitals with an effortless reach.

Sufouh Beach
£ 10 mins

Dubai Marina
£ 7 mins

Dubai Mall
£ |5 mins
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Aria Hotel Bellagio Hotel

» s
8 v"c N T
L . v P L
BT ALY Wi RTR st
. LT ~
- A 7

AR

-
VS BV 3
Vo RS R S "\
-~

- .
- -y

SR R

‘.?vi. .

S z \‘

AN




\\\ =

‘\" i

; b

URBAN

HOME AVENUE

IMPECCABL

_ggmu | CLEVATION

At cloud reach with balconies overlooking
beaches, bedrooms at bay views and the
captivating Dubai skyline scene, Biltmore Sufouh
presents you with a daily experience beyond the
limits of your residences.
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GRAND
ARRIVAL

The unique lobby interior organically continues
the concept of the architecture. The design of
the elevator halls can be compared to a five-
star hotel, so even waiting for the elevator will
bring aesthetic pleasure.
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SIGNATURE
COLLECTION

Biltmore Sufouh will raise the bar by redefining the craftsmanship
of finishing amongst the one and two bedroom Signature
Collection apartments that feature the finest of finishes with
polished touches, balconies offering indoor-outdoor flow along
with completed kitchens equipped with branded appliances.

Enrich yourself in the exclusive easement based in the immense
space of your residence while doubtlessly being engulfed in
unmatched interiors.
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LIVING ROOM
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ATMOSPHERE
~ COLLECTION

At the top, Biltmore Sufouh takes it in literal means, with The Atmosphere
Collection. Located on the skyscraper’s crown are the staggering penthouses of two
and three bedrooms on its highest six floors.

Inconceivable beauty is found within its elegant finishes, spacious ambiance, high-end
kitchen amenities, and panoramic views of Dubal's most sought-after scenery.

The Atmposphere Collection not only serves solely as a home but as exclusive
access to unquestionable comfort in style, undisrupted views and residential luxury.
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LIFESTYLE
CONCIERGE SERVICES

The Biltmore Residences Sufouh is an ultimate living experience
offering of lifestyle concierge services.

As an owner, you will have access to services that cater to all your
needs that include, but are not limited to reservations, room
service and housekeeping.

As an owner in our hotel apartment, you will enjoy exclusive
membershipt and benefits along with discounts at our partner
establishments, as well as, invitations to exclusive events and
activities.

You will experience a seamless and stress-free living experience
as we welcome you by 2025 to your furnished unit.




AMENITIES

The amenities have been created to satisfy
even the most demanding tastes. Residents
will be able to experience a dazzling array of
services that entertain and delight.

28 gl&;rr;r())lgl @ Pool for kids i Jacuzzi
{HP 1 Health Cj@ Paddle
sy LOJ club Tennis Court

Q Diverse Retail
Offering é Zen garden

L
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BBQ area
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CHANGING ROOM
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Signature Collection Atmosphere Collection

1bed from: 2 bed from:

604- 820 sgft @ 2M 973 sqft @ 4 AM

2 beds from: 3 bed from:

1,035 - 1327 sqft @ 2.73M 2,733 - 2747 sqft Starting @ 10.9M

10% 10% 5%

ON RESERVATION AFTERSIGNING SPA AFTER THREE MONTHS
; #J m;'{ff"'."“,;’?.'f"“‘““_';.'»'fff“fi‘_""".“. “?i'ﬁ‘:",‘;:-kfummr" ¥ Lo /) O
e&% THies R e ,_ AWRS " AFTERSIXMONTHS  AFTERNINEMONTHS AFTER12 MONTHS

i‘i'l il

15% 40%

ON HANDOVER THREE YEAR PHPP
(Q2 2025) PAYABLE EVERY SIX
MONTHS

*4% + AED 2,000 ADMIN HEE PAYABLE ON RESERVATION
SC:24-26 AED




RENTAL POOL REVENUE

100%

Gross Revenue

!

-7%

Millennium Hotel Brand Management fee

!

93%

80% )\, 20%

Owner Revenue
(Service charges not
INncluded)

Service Hotel Apartment
Management Fee

*For illustration purposes only
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GRACIAS POR
ELEGIRNOS

Urban Home Avenue
www.urbanhomeavenue.com

hola@urbanhomeavenue.com
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